
The Food-buying Channels of 
Chinese Consumers are in a significant change

• According to the survey, among the existing consumption patterns, e-commerce plays a 

key role. 

• E-commerce platforms will become the main channel of buying imported food, 

according to the data from iiMedia Research, 74.2% of China’s consumers buy imported 

food through e-commerce platforms, e-commerce platforms are gradually dominating 

the imported food market. 

• In the future, driven by favorable policies on e-commerce, the proportion will continue to 

increase. 
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Chart.1 The proportion of China’s imported food in total 
household food consumption, Apr. 2019 (%)
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Chart 2. The scale and growth of China’s food imports during 2009-2018

Imported food scale(billion USD) Year-on-year growth
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Chat 3.The number of different categories of 
imported food enterprises in China, 2017

Number
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Chat 4.The distribution of imported food in China, 2017

Meat and meat products Dairy Products Aquatic products Others
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Chat 5.The TOP10 original countries/regions of China's 
imported food and the proportion of the amount in 2017



Cheese short video
Put in Taobao, Douyin(i.e. 
Tik Tok)
VOL: 10,000 orders

Imported biscuits short video
VOL: 2,000 orders/month

Brown sugar short video
Multi-channel delivery
VOL: 20,000 orders



Ziqi Li
• Chinese traditional food expert
• 60 million fans;
• From August 2018, she began to build a brand 

focusing on food categories
• During August to December 2018, GMV50 million



Zhengshan beef brother
• 3.9 million fans in Douyin (also 

called Tik Tok);
• TOP level of sales expert in 

Taobao, Douyin 
• Sales expert of European steak, 

wine
• GMV 0.23 billion in 2018



 
Scandal of o-benzene in La Tourangelle walnut oil



中国食品消费者的购买渠道正在
发生巨大的改变

    

l据调查，在现有的消费模式中，电商渠道成关键。

l电商平台将成为进口食品选购的主要渠道，根据iiMedia Research数据显
示，74.2%的中国进口食品消费者通过电商平台购买进口食品，电商平台
逐渐占据进口食品市场主导地位。

l未来在电商利好政策的推动下，这一比例将会继续增加。













奶酪短视频
投放淘宝、抖音
成交10000单

进口饼干
月销2000单

红糖短视频
多渠道投放

成交20000单



李子柒
中国传统美食达人
全网6000万粉丝；
2018年8月开始打造品牌专注食品类目
2018年8-12月GMV5000万



正善牛肉哥
抖音粉丝390万；
淘宝、抖音TOP级带货达人
欧洲进口牛排类、酒类带货达人
2018年GMV2.3亿



 
拉杜蓝乔核桃油检出邻苯事件
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