The Food-buying Channels of
Chinese Consumers are in a significant change

» According to the survey, among the existing consumption patterns, e-commerce plays a

key role.

* E-commerce platforms will become the main channel of buying imported food,
according to the data from iiMedia Research, 74.2% of China’s consumers buy imported
food through e-commerce platforms, e-commerce platforms are gradually dominating

the imported food market.

* In the future, driven by favorable policies on e-commerce, the proportion will continue to
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increase.




Chart.1 The proportion of China’s imported food in total
household food consumption, Apr. 2019 (%)
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Chart 2. The scale and growth of China’s food imports during 2009-2018
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Chat 3.The number of different categories of
imported food enterprises in China, 2017
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Chat 4.The distribution of imported food in China, 2017
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Chat 5.The TOP10 original countries/regions of China's
imported food and the proportion of the amount in 2017
America I —— 10.50%
Australia IIIEEE— 8.90%
New Zealand I 8.70%
Indonesia IS 7.10%
France I 5.50%
Thailand IS 5.10%
Canada NN 4.60%
Brazil I 4.40%
Vietnam I 3.90%
Malaysia NN 3.40%
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Cheese short video Imported biscuits short video Brown sugar short video
Put in Taobao, Douyin(i.e. VOL: 2,000 orders/month Multi-channel delivery
Uie el VOL: 20,000 orders

VOL: 10,000 orders
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Ziqi Li
P « Chinese traditional food expert
| » 60 million fans;

« From August 2018, she began to build a brand
focusing on food categories

 During August to December 2018, GMV50 million
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Zhengshan beef brother

?%EI;?E;:}EW%TTT%, RS e 3.9 million fans in Douyin (BISO
e ‘ called Tik Tok);
23400 550 175255 3903w £¥- oy .+ TOP level of sales expert in
fER 1916 B 2625 3% 7582 28 & i ) ¢ TaObaO, Douy|n
 Sales expert of European steak,
wine

« GMV 0.23 billion in 2018
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